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WELCOME TO THE PREPRINT
DESIGN GUIDE

Here you will find all the answers you need...
...when creating print materials for store promotion 
activities.

The design guide is meant to highlight the most 
essential principles for creative design, and to give an 
overview of dos and don'ts. 

Each chapter in the guide focuses on design 
elements such as fonts, colors, logo usage, grids, etc.
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IN CASE OF QUESTIONS
The ever-changing document …

A design guide is a living document that is always 
evolving.

It is important to stop by from time to time to make 
sure that you always have the latest version of the 
design guide.

In case you have any questions, please don’t hesitate 
to contact us.

For design-related questions, please contact your 
Ace Hardware marketing team.

Contact us at preprints@acehardware.com 

mailto:preprints@acehardware.com
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THE FRONT PAGE DESIGN GRID 
Main theme and products 
The front page is created with a focus on showing 
Ace Hardware as a brand that celebrates the DIY 
hero of the family.

It is very important to have people represented in the 
hero area that we use for the theme introduction. 
The usage of people adds humanity to the Ace 
designs and shows that we are a company, that 
values the connection between the customer and the 
Ace team.

We also like space, simplicity and avoiding cluttered 
theme graphics.

Keep it simple, keep it powerful and keep it beautiful!

FF4 THEME 
 Introduction

FEATURE 
PRODUCTS

SALES 
PROMOTION
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THE CONTENT PAGE GRID 
The presentation of products 
The content pages are created by setting up the 
products in a way that looks nice and is easy to read.

We use a combination of background images, boxes, 
open space, and background colors for variation.

Margins:
The margin between product boxes must always be 
0.10”. Horizontally and vertically.

Margin:
Space between boxes 
must always be 0.10”

Margin:
Space between boxes 
must always be 0.10”
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ROBOTO AND ROBOTO SLAB
The two main typefaces of the production
The two characteristic fonts used for the print design 
of Ace Hardware are:

Roboto 
and 
Roboto Slab.

They are used for all headlines, body copy, and price 
splatters.

Fonts will vary in sizes, but there are strict font styles 
and sizes used for the more conservative 
communication like headlines, product copy, box 
copy, and so on. All the typographies are included in 
the object & font libraries included in the preprint and 
sign kit InDesign documents.

Please note: Ace Rewards, Ace logo, and any other 
brand logos should remain in their approved fonts.   

Roboto Regular

Roboto Slab Bold
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MINDSET
Used for call-to-action communication
Mindset is a more lively and fun typeface, that we use 
to create “Buy One Get One” or  “Buy this get this...” 
communication.

It can only be used for those messages never as a 
headline or body copy typeface.
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EXAMPLES OF FONT USAGE
Mix the two fonts for variation in designs
The fonts work perfectly together when you create 
headlines or promotional power copy.

In headlines, the Roboto Slab should be used as the 
more powerful (larger) font and Roboto as the “lead 
up to” font.

In product descriptions you reverse it to give the 
product name more power and to improve readability 
of the product copy.

ROBOTO LIGHT

ROBOTO SLAB  BOLD

ROBOTO SLAB  BOLD

8 pt./8 pt.

ROBOTO REGULAR

5.5 pt./7 pt.
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THE COLOR SCHEME
Color chart
The color definitions on the Famous For Four colors can be found here.

Stick to the color schemes, and avoid adding new colors. 

Anything But
Power Tools/

Outdoor Power 
Equipment

Paint BBQs Home 
Preservation

C : 00
M : 05
Y : 15
K : 35

R : 178
G : 170
B : 155

# b2aa9b

C : 15
M : 00
Y : 55
K : 30

R : 164
G : 173
B : 110

# a4ad6e

C : 35
M : 05
Y : 20
K : 25

R : 131
G : 165
B : 164

# 83a5a4

C : 00
M : 15
Y : 40
K : 40

R : 168
G : 145
B : 109

# a8916d

C : 45
M : 35
Y : 40
K : 10

R : 137
G : 140
B : 135

# 898c87
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THE FF4 COLORS
One color for each category
These are the defined colors for the 
Famous For Four categories.

Anything But… Is used whenever you 
need e.g. a background color and the 
product doesn’t fall under the FF4 
categories.

You can reduce percentages of the main 
color (tint) but only in steps of -20%.
Lowest usable tint allowed is 40%
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THE FRAME COLORS
Colors for boxes and border-stroke
The defined colors for the Famous For 
Four categories, including 'Anything but', 
are also used to create box strokes and 
background colors on the product 
pages.

Whenever you present a Famous For 
Four product in a box, use the 
corresponding color for the FF4 category 
it represents. 

Stroke is always 3 pt. set as an inside 
stroke.

You can use percentages of the main 
color (tint) but only in steps of +/-20%.
When you use a stroke for a box, the 
minimum tint of the stroke and box is 
40%. 

Anything But Power Paint BBQs
Home 

Preservation

100%

80%

60%

40%

80%

100%

60%

40%
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THE FF4 FRAME 
COLORS
A few examples for inspiration.

FF4 Home p. Color 
background

FF4 Home p. 
Color frame

FF4 Power tools 
Color background

FF4 power 
tools  Color 

frame
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Grab the attention of the viewer
The lifestyle images are used to set the scene of the 
theme of each Preprint.
Use images with intensity we see eye contact as a 
great way of connecting with the consumers.  
Use strong product-related images with subjects 
looking into the camera to help make a connection 
with the consumer. 

Add balance and depth to the images by adding 
seasonal effects like leaves, flags, or other effects. 
Remember to keep it simple and powerful.

Ace celebrates diversity, so remember to ensure 
diversity in the compositions and avoid using too 
many Caucasian people.

THE LIFESTYLE IMAGES
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THE PRODUCT IMAGES
The key element in great compositions!

Product images with props can be used, 
as long as the props don't distract from 
the main product.  
Be careful not to go over the top.

Note:
MORE PHOTO PAGES TO BE ADDED 
SOON.

Fade to background 
color with isolated 
product

Never text in 
the image

Never use glow 
or drop shadow 
on the text



ACE HARDWARE DESIGN GUIDE FOR PREPRINT 

CH
A
PTER

: TH
E IM

A
GES

21

Remember to use the right naming for files
Always use 300dpi resolution for images used for 
preprint and sign kit productions.

Name files by event code_page number_brief 
description (ex. 1190501_P2_GrandpaGrill.tif). 

File names must be a maximum of 25 characters 
before the file extension.

Do not use special characters or periods in the name. 

Include iStock number in the name or on layers when 
images are manipulated, when applicable. 

NAMING LIFESTYLE IMAGES
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THE LOGO BRICK
Usage of the logo brick
The logo brick was created solely to support the preprint activities 

The brick was created to ensure that the logo stays in the same place 
on all preprints.
The shape of the brick is reminiscent of a pocket on the red Ace vest. 

Isolation zone
We have created an isolation zone around the logo brick, keeping 
additional elements and copy away from the Ace logo to make it more 
prominent. Please always respect the isolation zone.
The size of the isolation zone is set to follow ace in the word “place” so 
if you scale the logo brick, the size of the zone will always be scaled 
accordingly. 

ACE HARDWARE DESIGN GUIDE FOR PREPRINT 

The Logo Brick should always be used in 
the combination of a RED brick and all 
WHITE Ace copy. 
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Isolation zone.  
The isolation zone on all borders to the brick 
must always be respected,
The zone is defined as the width of ace in 
“the helpful place.”. 

GRADIENT BACKGROUND: 
The gradient is going from 

ACE Dark red (0,100,81,40) to ACE 
Corporate RED (0,100,81,4)

Split point is marked with: 

Gradient in the logo brick
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THE LOGO BRICK
Placement and alignment of the logo brick
The logo brick should always be placed in the upper left corner on 
both the front cover and the back cover of the preprint.

Elements and copy placed beneath the logo brick must align left 
for visual balance.

When building the headline, aim for justified alignment i.e. try to 
align both left and right composition. 



MISUSE OF THE LOGO BRICK 
Dos and Don’ts of the logo brick
The logo brick is a key visual and should never be changed in color, 
shape, by distortion, or with elements added on top, or on the side.
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The Logo Brick should never change color.
Always place the brick on a background 
color that makes it clear and visible. Never 
place it on e.g. a red background.

The Logo Brick should 
never be distorted.

The Logo Brick should 
never be rotated.

The Logo Brick should 
never be set on fire.

The Logo Brick should never 
be used with ‘cool’ effects.

The Logo Brick should 
never have a drop shadow.
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CHAPTER 7

“SPLATTERS”



THE DESIGN AND FONTS OF PRICE 
SPLATTERS
Strong visualization of price and benefits.

The price splatter is designed to give maximum awareness to the price 
messaging. It has a certain “POP” to it – and it is very easy to read and 
understand on a page with a lot of information.

The font used to create the Hero and Main/Plain price splatters is once 
again Roboto Slab. It has power and is easy to read.
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$ 1,599.99 is created with Roboto Slab Bold 33 pt.
each is 8 pt.

The shape of the splatter is made from the shape of the “E” in the 
ACE logo. The shape adds a dynamic effect to the splatter.

$1699 is Roboto Slab 
Bold 
in 9.9 pt.

-$100 is Roboto Slab Bold  in 17 pt.
WITH ACE REWARDS is Roboto Slab 
Bold  in 6,5 pt.

Main/Plain splatter

-$3 is Roboto Slab Bold in 12 pt.
WITH ACE REWARDS is Roboto 
Slab Bold in 5 pt.

$18.99 is 
Roboto Slab Bold
 in 7 pt.

$ 15.99 is created with Roboto Slab Bold 25 pt.
gallon is 6 pt.

Hero splatter 



THE HERO PRICE SPLATTER
To be used in the main theme communication
These are used for the hero product, which is presented in the lifestyle 
section at the top of the pages.   

There can never be more than one or two hero splatters on a page.

The hero splatters can be placed both in front of or behind the product 
image, as long as it doesn’t obstruct the key features of the product.
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HeroMain



THE MAIN PRICE SPLATTER
To be used in 70% Hero size.
These are lower in priority than the hero splatters. The main price 
splatters are smaller in size, so that the hero splatter remains the hero, 
while the remaining product prices are presented clearly in bold. 

The main price splatters can be placed both in front of or behind the 
product image, as long as it doesn’t obstruct the key features of the 
product.
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HeroMain



THE PLAIN PRICE SPLATTER
To be used in 70% Hero splatter size without benefits on top of the 
main brick

These are used for generic product presentation of everyday prices 
that are not on sale. There are no benefits (e.g. save with Ace Rewards, 
2 for…) attached to the plain price splatter.

 Can be placed both in front of or behind the product image.
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Plain Hero Plain



Hero splatters

SPLATTER GALLERY
This is an overview of all current splatter types. 
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SPLATTER GALLERY
This is an overview of all current splatter types. 
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Main splatters

Plain splatters



DOS AND DON’TS OF PRICE SPLATTERS
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Do not cover the main features of the 
product with the price splatter.

Place the price splatter so it supports the 
product message and makes the product 
shine.
Consistency is great for keeping alignment in 
place.



CREATIVE USE OF PRICE SPLATTERS
A small gallery for inspiration
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One price splatter is centered for multiple products of same price. This allows the price splatter to connect with the product 
but doesn't cover up important logo or features.



THE ACE EXCLUSIVE SPLATTER
To be used when promoting an Ace exclusive product
The ACE EXCLUSIVE splatter created to highlight products that are 
only available at an Ace Hardware store or online.

It is important to clarify which products are ACE EXCLUSIVE, so pay 
attention to the placement of the splatter. 

Two rules for the EXCLUSIVE splatter:

1) Always touch the product the offer refers to

2) Align with product copy

.
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Remember the alignment when doing comps like this.

Always let the splatter 
touch the product for 
clear communication.

Size of splatter might vary, but always 
keep the same size when multiple 
splatters are placed close to each other.

Never use glow on logos.



ARROWS ARE PART OF INDESIGN 
DOCUMENTS AS VECTOR GFX.

THE BOGO SPLATTERS
“Buy X and Get Y” come in many variations.  The BOGO splatter is a 
combination of multiple variations of the BOGO message

The splatter is a combination of two arrows (that point to what you need to 
buy to get something for free) and the Roboto Slab and Mindset are set as 
the free form font.
When designing a BOGO offer, it is important to be very clear to avoid 
confusion. Be precise in the placement of arrows (THIS and FREE) to help 
consumers understand the message.
Font sizes on both Roboto Slab and Mindset can vary depending on the size 
of the callout. Keep the proportions the same when you scale the font size.
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FONT: MINDSET

FONT: ROBOTO SLAB Bold



THE “% OFF“ AND FREE SPLATTERS
To be used when promoting a broad product category offering a 
percentage discount or free item.

We have a number of different “offer splatters” that helps to promote the 
great offer to the consumers.

Some relate to Ace Rewards Members only, others are more generic.

Exclusively for Ace Rewards Members should appear under the splatter. 

The placement and size of the splatter are not locked. It is used where it 
adds the best balance to the designs. The proportions of the splatters should 
always remain the same when scaling up/down.

ACE HARDWARE DESIGN GUIDE FOR PREPRINT 

CH
A
PTER

: TH
E SPLA

TTER
S

37

Exclusively for Ace Rewards Members should appear under 
the splatter. 



THE “% OFF“ AND FREE SPLATTERS
To be used when promoting a broad product category offering a 
percentage discount or free item.

We have a number of different “offer splatters” that helps to promote the 
great offers to the consumers.

Some relate to Ace Rewards Members only, others are more generic.

Exclusively for Ace Rewards Members should appear under the splatter. 
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THE “% OFF“ AND FREE SPLATTERS 2
To be used when promoting a broad product category offering a 
percentage discount or free item.

We have a number of different “offer splatters” that helps to promote the 
great offers to the consumers.
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Other splatters
We have a few other splatters to use when 
communicating a specific message.

See our full assortment… can be used when you 
communicate a message or show a product where 
the consumer would benefit from going online and 
get more information. 
Always use the right FF4 colors to match the 
product category.

As seen on TV… can be used when you 
communicate a message or show a product where 
TV advertising has been used to promote it.
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Roboto Slab Regular

Roboto  Bold

Roboto Slab Bold

Roboto Slab Bold



Other splatters 2
We have a few other splatters to use when 
communicating a specific message.

See our full assortment… can be used when you 
communicate a message or show a product where 
the consumer would benefit from going online and 
get more information. 
Always use the right FF4 colors to match the 
product category.

As seen on TV… can be used when you 
communicate a message or show a product where 
TV advertising has been used to promote it.
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Roboto Slab Bold are used for 
these types of callouts.
Font size can vary depending of space 
available.

Roboto Slab Bold, 7/8 pt. are used for 
these type of information boxes.



COUPONS
Coupons are used on the front page with the 
associated back on page 2. 

The coupon can have many different messages, 
but the readability should always be prioritized, 
which is why we use a white background to 
support that. 
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Roboto Black, 30 pt./36 pt.

Roboto Slab Bold, 153 pt.

Roboto Regular, 7,5 pt./8,5  pt.

Roboto Slab Bold, 26 pt.

Roboto Slab Bold, 57 pt.

Stroke width is 2,9 pt.

Roboto Bold, 6 pt./7 pt.

Roboto Light, 5,5 pt./6 pt.
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ICONS
CHAPTER 8



FAMOUS FOR FOUR CATEGORY ICONS 
One icon for each category

When we introduce the Famous For Four categories, we have the 
category title and the corresponding category icon to either the left or 
right in the top bar, depending on the design.

The Category Icon should be 40% transparent and have a margin of 
0,1” to the right side of it. 
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Paint BBQsHome 
Preservation

Power 
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BOXES & GRAPHICS
CHAPTER 9



THE PRODUCT BOX STROKE
Boxes are used for variety and to keep the products in place.

We use the boxes to keep products in the right place and to encapsulate the 
copy, logos, and other corresponding information.

Boxes are placed within the grid, always with a 0.10” space between them, 
so the grid looks strong and crisp.

Frames should always be in the Famous For Four colors or Anything but. 

See the colors in the Colors chapter.
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Stroke width  
The stroke width should always 
be exactly 3 pt. 
Always use inside stroke, never centered or 
outside.

Usage of box for product  
The box adds a nice frame, and can be used to 
make the design light.

Background color on boxes  
The color should always match the 
corresponding color for the Famous For Four 
category. Tint can be reduced in steps of 20%, 
but minimum tint value is 40%



THE PRODUCT BOX MARGIN
Usage of the box
It is important to remember the margin on boxes. 
The margin is used to ensure space inside the 
boxes and to avoid a "messy" look.

The margin from outside box/stroke is 0.10” all 
way round, and that must be respected. 
Especially on the placement of objects and 
product copy. The only reason to break that rule 
is if you place a product image and crop it along 
the borders.

On the top right image, you see a perfectly 
composed product box.
The bottom right image shows how to crop a 
product along the borders.
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Margin  
Any given box should always have 
a fixed margin of 0.14” to secure 
space around the box-content.

Margin exception  
When you use the box to crop product images, then you can break the margin on the 
image. Still keeping it on the copy/splatter
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THE VARIATION OF BOXES 
The perfect presentation of products 
By using the different box options, you can 
create a great-looking page. 

Remember to follow the color rules for stroke 
and background colors when using boxes.

Background color box:
Used for product variation.
Color must follow the FF4 

category when the product 
belongs to a FF4 category.

Free space box:
For dynamic visualization you can 

place a product outside of the boxes. 
Remember the 0.10” margin, including 

when using this box-type!

Background image box:
Used to highlight a product 

and make it “POP”.

Stroke based box:
Add variation by having only the 

stroke in your comp.
Stroke must always be 3pt.



VISUAL EXAMPLES 
OF BOX USAGE

ACE HARDWARE DESIGN GUIDE FOR PREPRINT 

CH
A
PTER

: TH
E BO

X
ES & GR

A
PH

ICS

49



CATEGORY HEADER BOX 
The Category Header Boxes are used to establish a category.
When you establish a category mod, remember to use the corresponding 
top box. The box contains the FF4 category name, a transparent 
background box, and the category icon. 

The background box should be 0.43” high and the width of the full page. 
The box should always be 35% transparent and multiply.

Category Name. The left side margin should be 0.15” before the category 
name. Category name should be vertically aligned and centered in the box.

Font sizes to be used are Roboto Slab Bold 22 pt. for the category header.

The Category Icon should be 40% transparent and have a margin of 0.1” 
to the right side of it.

If a page is without a FF4 category, then the header box can be removed. 
The exception is when it is a front page, then we use it without an icon to 
keep the date in place.
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ALIGNMENT
CHAPTER 10



GREAT ALIGNMENT EXAMPLE 
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Example of great alignment, all way around.
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Simple, yet very powerful 
Perfect alignment brings everything into the right place and makes the 
pages significantly more beautiful.

 



Keep the alignment – horizontally and vertically

Nothing can clutter a page more than bad alignment. The balance of 
the objects on a page is key to readability and a great experience with 
the Preprint when reading it.

By aligning copy with splatter boxes, a strong grid is created.
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The Copy for products 2-3-4 should have been top aligned (New Castle is to low). The margin at the bottom of the left box is too small. 
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BAD ALIGNMENT EXAMPLE 
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ACE HELPER(S)
CHAPTER 11



THE ACE HELPER
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Our Ace Helpers are used to showing the consumers that there are people 
behind Ace.

We recommend using at least 2 different Ace Helpers throughout the 
preprint to demonstrate the helpfulness and diversity of our staff.

What makes Ace so special is the people behind the brand. It is a great idea 
to make sure that we always have at least one or two boxes in the designs. 
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Used to make sure that consumers know there is a face behind Ace.

The Ace Helper boxes are used to inspire consumers to e.g. sign up for 
the Ace Rewards Program, our newsletters, or to promote the extra mile 
promise.

They can be used inside a box and they can be placed both in front of or 
behind the stroke. They can also be shown in a larger category box. 
(Note: MORE PHOTO PAGES TO BE ADDED SOON).

 Extra mile promise:
Used for information following 
a product offer. Stroke 3 pt.
Font: Roboto Slab Bold 13 pt.
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FOOTER
CHAPTER 12



THE IMPRINT FOOTER
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Close the page in a beautiful way with the footer.

 Social Media Icons:
Use white icons and not
colored versions as they add noise. 
We are not advertising for 
Facebook/Twitter… but helping our 
fans to find our channels.
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THE GROMMET
CHAPTER 13



THE GROMMET PAGES
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Promoting small independent businesses through 
the preprint communications is a key strategy.

The Grommet designs have a bit more flexibility in 
the design grid than the regular Preprint content. 
Consider the Grommet page as a puzzle that is 
carefully solved by placing interesting information 
and products in a nice composition.

- If space allows it, remember to tell the story of the 
maker, preferably with an image of the maker.
- We never show products in packaging, but always 
show them in use.
- We use the small arrows to attach the price to the 
individual product or link the message to it.
- Be aware that we use the same shape of price 
splatters, but to differentiate we use black splatters 
on the Grommet pages.

Note: Remember also to use the Grommet specific 
brand guideline.



THE GROMMET COLORS
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We are using different instances of blue to create the beautiful 
Grommet grid.

Full tab page back cover version. 

100%

80%

60%

40%

GROMMET BLUE
C: 39
M: 03
Y: 00
K: 22



THE GROMMET VARIATIONS
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Depending on the available space, we use different versions of a 
Grommet page.

Half page version. Used when we do not have space 
for a full page of Grommet products.

Full tab page back cover version. 

Broadsheet version. 

NOTE:
The broadsheet version 
will not always position 
The Grommet directly 
above the imprint footer. 
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THE ENDING
CHAPTER 13
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